
The BIG Tour means a BIG day for the Azurean start-up Ellcie Healthy 

"It's the Big Day to save lives and jobs! "says Philippe Peyrard, founder of the Côte d'Azur start-up 

Ellcie Healthy. Supported since its creation by the city of Nice and the BPI, it was perfectly natural for 

the start-up to accept the invitation to the Big Tour in Nice last weekend to celebrate innovation and 

industry in the French way. 

Ellcie Healthy was proud to present its innovative and smart glasses, 100% made in France, which help 

to detect drowsiness while driving and to detect falls. The company, which has taken up an incredible 

challenge in developing its connected glasses, has made it a point of honor to design and produce its 

glasses in France to support and promote French know-how but also to preserve and guarantee jobs 

in the region.   

Marketed for more than a year, Ellcie Healthy's smart glasses have already saved many lives thanks to 

the function of detection of drowsiness at the wheel and will soon allow the detection of fall, and many 

other health applications to come. Even the minister Agnès Pannier-Runacher, could not miss this 

remarkable e-health innovation (cf picture)       

     Philippe Peyrard, President founder of Ellcie healthy and Mrs. Minister Agnès Pannier-Runacher 

 

 

 

 

 

 

 

 

 

 

 

About Ellcie Healthy:  

Ellcie Healthy is a Nice-based startup founded in May 2016 by Philippe PEYRARD, an emeritus leader for 25 years 

in the Optics sector, which develops connected glasses equipped with artificial intelligence. These frames, 

equipped with about 15 sensors, continuously measure physical, physiological and environmental variables, to 

prevent risks related to the health, well-being and safety of eyewear wearers. The startup is one of the Top 50 

most promising e-health companies according to the KleinBlue study published in October 2020 (out of 1,400 

companies studied). The company has about 20 employees, mainly engineers and researchers who develop the 

connected glasses and its algorithms driven by Artificial Intelligence. Ellcie Healthy markets its glasses in the 1st 

optical distribution network in France (Optic 2OOO) under the name of PRUDENSEE®. Ellcie Healthy counts among 

its customers groups such as Optic 2OOO, Klesia, Véolia, Thales & Dassault... 

 


